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Autumn 2010





EDU-T&L 925.10


The Ethnography of Communication I 


Class Number: 


Schedule: Tuesdays 7:00pm


Credits:  4 (PhD-level course)














TOPICS AND CONCEPTS COVERED





Communicative Competence


Language Diversity


Speech Communities


Social Networks


Communities of Practice


Communicative Events


Narrative Genres


Discourse Analysis


Language Ideologies


Language Socialization


Ethnographic Analysis and Writing


Reflexivity in Ethnographic Research


Language, Ethnography and Power
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For more information contact:


Marcia Farr, PhD


farr.18@osu.edu


614-292-0095


 


 








http://ehe.osu.edu/epl/academics/cftqi/edtech-grad.cfm





�





Inspiring Innovation 


in Learning and Living





This Fall course introduces the Ethnography of Communication as a field of inquiry.  The primary aim of the course is to provide a theoretical and methodological framework for research on language and literacy.  In addition to two texts that cover theory, methods, and central concepts of the field, other texts and readings provide examples of research carried out within this tradition.


Students will learn about the theoretical assumptions and conceptual frameworks of the Ethnography of Communication, as well as the various methods for both gathering and analyzing data.  


Since Ethnographers of Communication study oral and written language as they are embedded in various social and cultural contexts, this is a fertile framework for research on vernacular dialect speakers, English language learners, the use and acquisition of literacy, the inter-relationships of orality and literacy in daily practice across diverse populations, and other topics.  This course is highly recommended for those considering language or literacy-focused ethnographic research for their dissertations.





Note: A follow-up course, The Ethnography of Communication II, will be offered during Spring Quarter 2011.  Students are strongly encouraged to take both courses to develop themselves as independent researchers.
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Think about your article and ask yourself if the picture supports or enhances the message you’re trying to convey. Avoid selecting images that appear to be out of context.


Microsoft includes thousands of clip art images from which you can choose and import into your newsletter. There are also several tools you can use to draw shapes and symbols.























